($) fres hfel : nePC 2 Freshfel Activity Report 2024

EUROPEAN FRESH PRODUCE ASSOCIATION . ‘
BB ik o i)
ot . . b fd ‘ - Freshfel Europe’s Activity Report is published annually on THE FRESHFEL EUROPE

the occasion of Freshfel Europe's Annual Event. PRESIDENCY TEAM

This Activity Report covers the period of June 2023 to May
=1010 e 0 CYCLalIC S UOMNCO = 2024. It synthesises the areas of work and activities of
Freshfel Europe over the past 12 months. More importantly,
it looks forward to the new challenges and opportunities that
will arise from the new European legislative term 2024-
2029. This report showcases the efforts of the Association
to represent and advocate for the entire European fresh
fruit and vegetable supply chain, from production to retail. It '
designs the priorities with a focus on fresh perspectives and Salvo Layolam
growth opportunities for the sector in turbulent times. President

The activities correspond to the input given by the President
Salvo Laudani, assisted by the two vice presidents Anders
Lind and Frederic Rosseneu and the General Delegate
Philippe Binard. The work of Freshfel Europe would not have
been possible without the leadership of the Board at large,
nor the active involvement of all the members to guide the
work and priorities of the sector.

1
Frederic Rosseneu
Vice President

Professional business advice, operational knowledge, and day-
to-day business perspectives provided by members extensively
contribute to the daily work of Freshfel Europe's Secretariat. The
strength and reputation of Freshfel Europe are built through the
invaluable input of members in the fresh produce supply chain,
constantly keeping the specifics of fresh fruit and vegetables
at the center of priorities. Freshfel Europe is a membership-
driven association. Freshfel Europes activities are funded
by membership fees. All companies and associations of the
European fruit and vegetables sector are invited to join forces
by joining Freshfel Europe for mutual win-win benefits and to Anders Lind
further reinforce the voice of the sector at the European level. Vice President
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| would like to thank all Marc de Nayer
Freshfel Europe members Treasurer
and associated members for
their continued support in

helping Freshfel Europe represent the common interests of

the entire European fresh fruit and vegetables supply chain

for the benefit of all stakeholders and consumers.

Philippe Binard

Philippe Binard
General Delegate
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Natural plant protection

THE PROTECTIVE POWER
OF NATURAL COATING

for fruits, vegetables and cut flowers.

FACTS®

Up to 70% reduction in water loss.

Up to 50% reduced food waste at the retailer.
Up to 50% reduction of post-harvest treatments.
No impact on fruit ripening.

SIDE EFFECTS

Better crop quality.
Replacement of plastic.
Enables transportation by vessel instead of plane.

%*
Confirm by testing!
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The second year of my Presidency was
marked by a continued uncertainty for
businesses and the ongoing succes-
sion of crises of different kinds: energy,
climatic, logistic, geopolitical, scarcity
of human and natural resources, and
economic. The fresh produce sector
needs to permanently adapt to an array
of challenges while embarking on the
road towards a more sustainable food
system. The sector also continuously
adjusts to accommodate societal con-
cerns and ambitious European strate-
gies. More than ever under these cir-
cumstances, Freshfel Europe plays an
essential role in representing the inte-
rests of the sector.

“A fresh face” for fresh produce was our
ambition for the last year. The sector sti-
Il needs to improve the image of fresh
produce and attract consumers based
on its assets. Fruit and vegetables were
the heroes during the COVID-19 pan-
demic, reconciling
consumers  with
their health and
the environment.

Fresh frurt and vegetables remain
part of the solution to societal

time or alternative solutions. While being
an essential part of the solution to the
Green Deal, fresh produce was targeted
by policy makers in what can be des-
cribed as a ‘therapeutic fury’ Instead
of suggesting legislative measures for
a shift to a plant-based diet, the fresh
produce promo-
tion budget was
cut, fresh prod ce
lost  productivity

The  pandemic concerns. The sector showed given the lack of
generated a con-  resilience and capacity to supply  tools, and fruit and

sumption  grow-

a diversity of quality fresh

vegetables are the

th, which quickly produce to consumers in the only food sector

started to decli-
ne in early 2022
with the outbreak
of war on the European continent. This
caused rising costs, impacting the sec-
tor and the consumers purchasing
power. This challenging trend has con-
tinued throughout 2023 and in the first
quarter of 2024.

Building “a fresh face” for fresh produce
was also challenged by an incoherent
and inconsistent implementation of the
Green Deal, driven by emotion instead
of well-designed and business-friendly
transformation mechanisms to guide
the European food system into a more
sustainable model. The strategy lacked
leadership and was done in great con-
fusion, without the necessary transition

Eurgpean Union and beyond.

penalized by the
new  packaging
legislation.  This,
despite already selling 50% loose and
only contributing to 1,5% of packaging at
the retail level.

Fresh fruit and vegetables remain part
of the solution to societal concerns.
The sector showed resilience and ca-
pacity to supply a diversity of quality
fresh produce to consumers in the Eu-
ropean Union and beyond. In Freshfel
Europe, we are convinced and proud
of the assets of fruit and vegetables.
We are confident that the sector can
be successful by adding business
perspectives to “fresh perspectives’
and ‘growth opportunities”. Our Annual
Event in Paris and this Activity Report
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give way to this new impulse for the
sector based on its undisputed health
benefits and low environmental impact
- essential pillars of a sustainable food
system.

| call on all the European fresh produce
sector to join forces and unite voices be-
hind those perspectives of Freshfel Eu-
rope. The new legislative term can bring
new growth opportunities to boost the
role of fruit and vegetables on the Euro-
pean agenda.

Many thanks for your support.

Salvo Laudani
President of Freshfel Europe

Freshfel Europe, the European Fresh Produce
Association, is the forum for the fresh fruit and
vegetable supply chain in Europe and beyond.
Founded in 2001, consolidating organisations
dating from the 1960s, Freshfel Europe has a
vertical membership structure with members from
across the entire supply chain in Europe, including
producers, traders, wholesalers, importers,
exporters, logistics providers and retailers. It's
actions are reinforced by service providers as
associated members. Freshfel Europe is a non-
profit association under Belgian Law, registered in
the EU Transparency Register.

Our core objectives

Represent the interests of the European fresh fruit and
vegetable sector are well-represented and ensures that the
sector has a strong voice in Europe and globally.

Ensure that the European fresh fruit and vegetable sector
is dynamic, supplying healthy products of the highest
quality, safety, environmental and social standards to meet
consumers  changing needs, address societal challenges
and be part of sustainable food systems.

Position fresh produce in all policy areas and represent the
sector’s priorities.

Stimulate consumption and promote the health and
environmental benefits of fresh produce.

Keep association's members abreast of multiple policy
inttiatives to jointly build consensual and comprehensive
positions and to facilitate collective actions.

Freshfel Europe member benefits

Freshfel Europe members are at the forefront of the produce
sector development.

Continuously gain knowledge.

Increase your business potential.

Get your voice heard.

Exclusive data access.

Network and connect with leading stakeholders.
Be a sector leader.

More information about membership is available via the
Freshfel Europe website at www.freshfel.org or
contact the Freshfel Europe Secretariat.
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Philippe Binard
General Delegate
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Egle Baecke
Director Food Quality
& Security

Gil Kaufrnan
Project Management
& Market Analysis

Joanna Nathanson
Head of Sustainability
& External Relations

Linda Bloomfield
Membership
& Marketing Support
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“WHAT IS

ESSENTIAL
IS INVISIBLE
TOTHEEYE”

(Antoine de Saint-Exupéry)

The men and women at Anecoop WORK THE
LAND with passion, nurturing it with a
sustainable vision, to build a project for our
children that has a bright future.

PREMIUM QUALITY and TASTE are the main
demands of consumers, and they are ours too. We
strive for excellence in all of our products.

We protect people's HEALTH by adding vitamins
and minerals to their diet.

We guarantee FOOD SAFETY by growing our

fruit and vegetables in accordance with European

regulations and the most stringent certification
standards.

LOCAL PRODUCTION. feltigigtlisciyle

vegetables are grown in Europe,

ensuring maximum freshness,

optimum ripeness and a smaller
carbon footprint.

The land is our life. As growers,
we work and care for it,
SCUE SUSTAINABILITY.
We look after the environment
and improve the quality of life of
people in rural areas.
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www.anecoop.com

Anecoop

F&V

AS AN
ESSENTIAL
SECTOR

Freshfel Europe’s focus areas:

| Sustainable food system |

|The Green Deal| |One Health|

| Farm to Fork| | Food2030|

Fresh Perspectives

Fresh fruits and vegetables are key
in succeeding with the EU goals of
the Green Deal, the Farm to Fork
and the One Health approach, and
are cornerstones in sustainable food
systems. It is further recognized in
the Food2030 strategy, which aims
to guide the research and innova-
tion needed to create a shift towards
healthy, sustainable and inclusive
food systems, that in order to achieve
this within the planetary boundaries
the consumption of fresh fruits and
vegetables must be more than dou-
bled.

Making more... Fresh produce is the
food category bringing you among the
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...With less. Fresh produce has the

smallest  environmental  footprints
among food categories. Use of wa-
ter, plant protection products, land,
and carbon emissions, are among
the lowest in the food systems, and
work within the planetary boundaries.
Throughout the supply chain, fresh
produce aims to create a circular sys-
tem with a minimal amount of waste.
This includes minimal possible use of
single- use packaging, even when it is
close to 100% recyclable. It also inclu-
des minimizing food waste both in the
value chain, and educating consu-
mers on how to minimize waste once
the products reach their homes.

highest nutritional values, bringing a EKeigelVi{sNel YTl IRYISLE

range of health benefits, increasing
quality of life and lifespan, offloading
the healthcare systems by preventing
non-communicable diseases and
contributing to an active employment
environment. At even earlier stages,
production of fresh produce demands
little land surface compared to many
other food categories, and the fields
and orchards can serve as dual-use
areas, also providing renewable ener-
gy and areas for grazing.

Fresh produce has the smallest environmen-
tal footprints among food categories. Use of
water, plant protection products, land, and
carbon emissions, are among the lowest in

the food systems.

Support efforts for progress. The
fresh produce sector continuously
aims to improve and adapt to upco-
ming challenges. Through active par-
ticipation in Promotion programmes
the sector aims to educate consumers
on the value of fresh produce. Throu-
gh investments in equipment, seeds
and research, the sector work hard to
continue to supply fruits and vegeta-
bles even in times of climate chan-
ge and extreme
weather.  These
efforts must be
supported,  va-
lued, and facilita-
ted by regulatory
measures.

Acknowledge the key role of fresh
produce in sustainable food sys-
tems. In both European and inter-
national research reports, the need
to shift to more sustainable diets is
declared time and time again. Fresh
fruits and vegetables are always
mentioned as essential in this shift.
They must be acknowledged as such
also in legal and policy-related cir-
cumstances.
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ECONOMIC SUSTAINABILITY FOR
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FRESH BUSINESS PERSPECTIVES
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Freshfel Europe's focus areas: |

Economic sustainability

Supply chain approach

| Industry coordination

Operational reality

Taxonomy

Fresh Perspectives

Economic sustainability: EU strate-
gies and policies affecting food sectors
are often focused on environmental
and social sustainability. While this is a
necessity, too often the economic part
of sustainability has been disregarded.
Shifting to more environmental and so-
cial sustainable practices is an invest-
ment not all operators can afford, and
neglecting economic sustainability and
feasibility in turn hampers this transition.

Operational expertise: While scientific
research can take you far, operational ex-
pertise is key when it comes to handling
natural products. Fresh fruits and vegeta-
bles include products with vast differen-
ces and particularities in what they need,
or dont need, to be able to be presen-
ted to consumers at top quality. Reports,
impact assessments and research must
be accompanied by practical experien-
ce and field tests. An area where Freshfel
Europe and its members are highly qua-
lified to assist.

Growth Opportunities

Acknowledge sector efforts: Freshfel
Europe and the sector is already taking
steps to stay proactive on policy im-
plementations, consumer expectations
and changing business realities, inclu-
ding climate change. Taking this proac-
tive role means anticipating upcoming
needs and solutions. The knowledge
gathered from these exercises should
be considered and informing future ini-
tiatives of policy and certification.

Market intelligence: Business pro-
gress is dependent on good intelligence
from the market. On top of its own initia-
tives such as the Freshfel Consumption
Monitor, Freshfel Europe contributes to
the different market monitoring instru-
ments of the European Commission.

This ensures a good flow of information
on matters on for instance food security
and food sovereignty.

Promote fresh produce values: Fresh
produce are essential for sustainable
diets, and are able to provide nutrition
for a growing global population without
exceeding planetary boundaries, and
without causing unnecessary costs for
health care systems. To support this
shift towards global health and food se-
curity, the importance of fresh fruits and
vegetables must be promoted through
private and public initiatives.

Fresh produce is the food
category bringing you
among the highest nutri-
tional values, bringing a
range of health benefits,
increasing quality of life
and lifespan, offloading
healthcare systems by
preventing non-communi-
cable diseases and contri-
buting to an active employ-
ment environment.
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SHAPING AN
ACCOUNTABLE
& RESPONSIBLE
SECTOR

Freshfel Europe’s focus areas:

| CSRD | | CSDDq breen Claims |

EU Taxonomy

|PEFCR| | Certifications |

| Private standards|

Fresh perspectives

Fresh produce has multiple assets
for the current debate on sustainabi-
ity and the sector consistently aims
for improvement It adapts the best
agriculture practices according to cir-
cumstances, be it Integrated Pest Ma-
nagement, regenerative agriculture,
organic farming or other. It plays an
important role in biodiversity, repre-
sents an essential economic role in
rural areas, has a
low carbon foo-
tprint and contri-
butes to carbon
sequestration. It
uses natural re-
sources  wisely
and commits to a
circular economy
while minimising food loss and food
waste. The sector needs to be accoun-
table and transparent in a harmonised
manner on these efforts, as well as
where progress can still be made. This
will secure access to finance, insuran-
ce, public subsidies while guiding the
sector in perfecting its business model.
This motivated Freshfel Europe to take
several initiatives to build industry tools.

Freshfel Europe serves as a plat-
form for coordinated and joint sector
efforts toward transparency and ac-
countability. By mobilizing the knowle-
dge and ambitions of the fresh produ-
ce sector Freshfel Europe is currently

The sector needs to be
accountable and transparent
in a harmonised manner on
these efforts, as well as where
progress can still be made.

running two projects to this effect: one
on creating a joint Double Materiality
Assessment under the CSRD, and one
on a common Environmental Footprint
Category Rules for fresh fruits and ve-
getables (Fresh Produce PEFCR).

Coherent approach: Freshfel Euro-
pe emphasises the need for coherent
and substantiated communication on
the many assets
of fresh fruits and
vegetables. By en-
gaging with the
European institu-
tions on matters of
green claims, Ta-
xonomy, and more,
Freshfel Europe
aims to contribute to honest, credible
and trustworthy passing of messages
to consumers.

Certification schemes to be alig-
ned: Freshfel Europe works closely
with its members in the assessment
and evaluation of various certifica-
tion schemes. With the guidance of
the members, Freshfel Europe aims
to avoid proliferation, maximise the
value of certification schemes, and
inform on the relevant needs and re-
quests of the sector. Freshfel Europe
takes steps to ensure that new certi-
fication schemes covering sustainabi-
ity thoroughly reflect the priorities and

Freshfel Activity Report 2024

expectations of the sector and avoid
duplication.

Growth opportunities

Leverage sector knowledge: Wor-
king together on the PEFCR and CSRD
projects allows the sector to create a
common foundation for assessing and
understanding the features and traits of
the fresh produce industry. This should
be leveraged by regulators and private
standard-setters when assessing and
creating future requirements and re-
commendations

Promote good practice and pro-
duct assets: Freshfel Europe’s ambi-
tious work to foster a transparent and
accountable sector must be acknowle-
dged. Fresh produce is a key part of the
move towards sustainable diets and
food systems and the benefits must be
promoted. It will also demonstrate the
contribution of the sector to many of
the Sustainable Development Goals of
the United Nations and the leadership
of the sector on the compliance jour-
ney to the Paris Agreement targets



BELCO)RTA

redefining fruit & vegetables

Your one stop shop for the entire
fruit & vegetable range

-

The fresher, the better. This motto has been at the core of BelOrta since our
very beginning. Nowadays, our more than 1.000 growers ensure an extensive
product range of more than 170 varieties of fruits, vegetables and herbs.

From well-known classics to hyper-innovative novelties,
from conventional to organic, .. We always follow the strictest
quality requirements and are passionate about sustainability.

More information about our range?

Call our sales department on +32 (0)15 565 617
or send an email to sales@belorta.be
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RESPONDING TO CLIMATE CHANGE

Freshfel Europe’s focus areas: Productivity Food security

Fresh Perspectives

Climate change is more and more
impacting the fresh produce business.
It is leading to a sustained decrea-
se in productivity and the availability
of some crops is at stake and hence
food security. Adaptation is urgent but
investments are often lagging as not
everyone is yet prioritising the matter.

Climate change is the cause of a
wide diversity of havoc, from an
excess of water to scarcity, from ex-
treme and prolonged heat waves to
late frost impacting advance flowe-
ring, and from hail to heavy wind da-
mage. It leads to situations with losers
and winners and no one-size-fits-all
situation that needs

to be addressed.

Adapting to climate change: The
impact of climate change can be mi-
nimized by making the right decision in
terms of resistant varieties to the new
climatic conditions, by adapting orchards
and fields, but also by securing growers
the right tools to mitigate the proliferation
of pests and disease resulting from clima-
te change.

Growth Opportunities

Assessment: as part of the CSRD re-
porting, a climate impact assessment
will need to be conducted. This will
further raise awareness and the pre-
vention steps to be taken by the sec-
tor to better mitigate the situation.

Technology: Research, innovation,
and digitalization will be key to assis-
ting the sector in its repositioning. De-
veloping new varieties, understanding
the new climatic dynamics, and better
anticipating risks through more perfor-
mant weather monitoring might con-
tribute to better control of the situation.

Public-private partnership: Con-
sensus and a common path must be
reached between the sector and the
competent authorities for the success
of the transition with the right catalogue
of tools. The partnership should also
design new ways of mutual funds and
solidary for the long-term resilience and
adaptation of the sector for food security.

Climate change is the cause
of a wide diversity of havoc,
from an excess of water to
scarcity, from extreme and
prolonged heat waves to
late frost impacting advance
flowering, and from hail to
heavy wind damage.
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PAVING

A FRESH WAY
TO CARBON
NEUTRALITY

b
Freshfel Europe s focus areas:

Sustainable and Regenerative
Agriculture

’ Renewable Energy Integration ‘

’ Carbon Capture Utilization ‘

’Carbon Capture and Storage‘

’ Carbon Trading ‘

Fresh perspectives

The EU’s environmental policy packa-
ge is progressively focusing on sus-
tainability within agriculture. As these
policies evolve, the fresh fruit and ve-
getable sector is uniquely positioned to
align with new initiatives around CCU,
CCS, and regenerative agriculture.
This can help the sector position itself
at the helm of the push for a more
sustainable and, ultimately, net-ze-
ro agricultural sector. Besides, the EU
carbon neutrality can only be reached
thanks to the carbon sequestration of
forest and fruit trees.

European Green Deal: The push
for a greener and more sustainable
agricultural sector, which sets carbon
neutrality as its
main goal, crea-
tes a regulatory
environment that

The EU carbon neutrality
can only be reached thanks to

approaches to combine agricultural
practices with sustainability, from the
adoption of regenerative and precision
farming practices to the integration of
conventional farming with carbon sinks
and renewable energy production. Im-
proving orchard's soils is essential to
improve carbon sequestration perfor-
mance of the orchards, while growers
need to plan new strategy for trees re-
moval at end of life for wood recycling.

Growth opportunities

Funding Avenues: The new CAP the
Innovation Fund, and various other pu-
blic funding programmes all provide
opportunities for F&V farmers to have
access to additio-
nal capital through
the opportunity
to integrate car-

can support the the carbon sequestration of o sinks and re-

adoption of CCU
and CCS techno-
logies and their integration in agriculture,
providing an additional revenue stream.

New Approaches to Agriculture: As
part of the push toward a more sustai-
nable and carbon-neutral agricultural
model, the sector is abuzz with new

forest and fruit trees. newable  energy

infrastructure  (like
windmills or solar panels) in agricultu-
re-compatible ways to both increase
revenue and reduce energy costs. The
funding for these changes can be maxi-
mised through green finance inttiatives
to facilitate access to private capital on
top of public support schemes...
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New Tools and Techniques: Eco sche-
mes, GAECs, and ongoing initiatives to
introduce digitalisation and additional
precision into forming, combined with the
overall push for more sustainable and re-
generative practices can all help improve
soil health and increase biodiversity.

R&l Integration: Ensuring farmers
access and use of the latest research
and collaborations with tech compa-
nies and academic institutions also
enable the development of tailored
agricultural technologies. AKIS and
other state-sponsored programmes
offer a possibility to facilitate the uptake
of technologies and knowledge to su-
pport a carbon-neutral sector.



CAPTURE SOMETHING INCREDIBLE
Utrish a"‘ N V Capture nitrogen from the air for more vigorous crops

Utrisha™ N is CORTEVA's biostimulant that combines profitability and sustainability.

A revolutionary solution which is the most sustainable source of Nitrogen for the plant throughout

NUTRIENT EFFICIENCY
BIOSTIMULANT

the season.

Utrisha™ N, will provide 30 units of nitrogen to corn and other key crops throughout the growing cycle.
* A source of nitrogen independant This nutrient efficiency optimizer has been scientifically evaluated and formulated to provide a natural
of the nitrogen fertilizers price / source of crop-available nitrogen without the risk of loss to the environment as with traditional nitrogen
volatility fertilizers. Utrisha™ N is a novel solution that provides flexibility and reliability to sustainable nitrogen

A constant delivery of nitrogen management plans that support a healthy crop growth.
along the crop cycle

* A source of nitrogen that will never
be lost through leaching,
volatization or denitrification

@ CORTEVA obiologicals

agriscience

Embrace a balanced future

Visit us at corteva.com

“™Trademarks of Corteva Agriscience and its aoffiliated companies.
Always read and follow label directions. ©2023 Corteva.
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Freshfel Europe's focus areas:

| E-commerce

Traceability

| e-Phyto | |

Artificial Intelligence (Al)

Precision Agriculture

Fresh Perspectives

The move towards digitalization
implies investment and adaptation
to new business practices and te-
chnologies. This is not always easy
for a sector still driven by small and
medium-sized companies. Once
mastered however, it might lead to
better and more informed decisions
and fresh perspectives.

Embracing digitalization for
production and beyond: Using
data-driven tools the sector ena-
bles itself to pursue more sustaina-
ble practices throughout the supply
chain. At the farm level, examples
range from crop monitoring and
disease detection to making long-
term predictions for optimizing fu-
ture production. As products move
through the supply chain, loT and Al
can assist in traceability, minimizing
transit times, and ensuring products
are distributed according to demand.
This approach will decrease was-
te, improve efficiency, and enhance
transparency towards consumers.

Trade Facilitation: The introduction
of new digital tools, ke e-Phyto and
TRACES opens a window for more
seamless trade and easier controls on
imports that can ensure that fresh produ-
ce is delivered to consumers in a faster
manner and more reliable process with
reduced administrative burdens and de-
lays by establishing common and inter-
changeable procedures and certificates
that apply to 88 countries.

Welcome fresh fruits and vege-
tables to your doorstep: The ratio
of online purchasing of food and gro-
ceries has increased in the last years,
and online sales of food now account
for 5-8 % of the market with differen-
ces of penetration by channels and by

Member States. The convenience of
online food sales can support the move
towards more sustainable diets, with high
quality fresh produce being delivered to
your home.

Growth Opportunities

Dare to be innovative: The use of
digital tools and techniques is still in
the early stages in the agricultural
sector, and more investment and re-
search are still needed. Investing in
innovative solutions and participating
in trial studies should be encouraged.
This is only possible if the possibilities
outweigh the risks, and there must be
guarantees for exploratory operators.

Transparency, but keep data ow-
nership: Making the most of the digi-
tal tools at hand requires data. While
this data must be shared, it is key that
it Is safe and that ownership of data is
not passed. Further work on how to
best utilise shared data safely must
be paired with increased education of

Internet of Things (loT)

operators In the fresh produce sector
about data management. Data skills
and literacy must be increased throu-
ghout the chain.

Use fewer resources — and tell the
story: Digitalisation can help create a
precise supply chain where everything
from freight routes to fertiliser control
can be optimised, reducing resource
use and waste. This holds also with
the end consumer who, through di-
gital tools, can receive information on
food preservation and preparation, and
also engage with others to share reci-
pes and nifty tricks to avoid food waste.
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ENHANCING
CONFIDENCE
IN QUALITY
& SAFETY
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Freshfel Europe s focus areas:

| Plant Protection Products (PPPs) |

| Contaminants | | Food Hygiene |

|Food Additives| |Biocidal Products|

| Fertilizers | | Sanitizers |

| Increased Official Controls|

| Research & Innovation (R&I)|

Fresh perspectives

Securing consumer confidence in
food safety is essential in the fresh
produce sector. Monitoring existing
and changing legislative require-
ments on multiple policy areas is the
daily work of the Freshfel Europe Se-
cretariat and its members.

Plant protection products: Exten-
sive debate on the new Regulation on
Sustainable Use of Plant Protection
Products (SUR) resulted in the Euro-
pean Commission's President propo-
sal to withdraw the SUR proposal and
develop a new one based on lessons
learned and by engaging stakehol-
ders. While the fresh produce sector
supports the overall sustainability ob-
jectives of the European Commuission,
the legislative initiatives should be
developed keeping in mind FAO sta-
tement that plants make up to 80% of
our daily calories and are responsible
to 98% of the oxygen we breathe and
help to climate change by reducing
carbon from the atmosphere, hence
all the relevance of securing safe and
sound plant productivity.

Role of food additives: The current
legislative framework does not allow
to extend the use of food additives on

fresh produce if certain conditions are
not met. The sector aims to demons-
trate that food additives can contri-
bute to the reduction of food waste
and the usage of plastic packaging.
Consumers dictate the sector’s deci-
sions and therefore mandatory labe-
Iing could be a solution to extend the
use to a wider range of commodities.

Growth opportunities

Protection of plant health: To pro-
tect plant health it is needed to raise
public awareness, commit human
and financial resources in plant pro-
tection governmental organisations,
incentivize investments in research
and innovation, and outreach to inno-
vative practices and technologies.

Policy coherence: Interconnected
objectives set under different poli-
cy initiatives affect production and
supply of fresh produce. If different
policy areas are
implemented
unilaterally, they
will result in a li-
mitation of the
tools to produce
food in a safe and

Freshfel Activity Report 2024
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sustainable manner. Policy makers
must work together to look at issues
arising from evolving consumers’ ex-
pectations as well as climate change
as the overall objective of the Euro-
pean Commission. An overarching
legislative framework is needed that
does not contradict and that would
allow European producers to find safe
effective tools for daily use or emer-
gency situations.

Communication as part of the so-
lution: Transparent and clear com-
munication towards the public is an
important instrument for encoura-
ging dialogue about science-based
production practices. National com-
munication strategies should be de-
veloped to fill the knowledge gaps
within consumer groups.

While the fresh produce sector supports the
overall sustainability objectives of the European
Commission, the legislative initiatives should be

developed keeping in mind FAO statement that
plants make up to 80% of our daily calories.
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Freshfel Europe’s focus areas: | New Breeding Techniques (NBTs) | |

Freshfel Activity Report 2024

‘_ ADJUSTING THE TOOLBOX TO SECURE PRODUCTIVITY

Precision Agriculture

| Research & Innovation (R&I)

| | Plant Protection Products (PPPs) | |

Biocontrol solutions

Fresh Perspectives

In recent years, the European Institutions
have been pursuing higher goals for sus-
tainability. To supply safe food in a sustai-
nable manner, the European Commis-
sion proposed multiple initiatives such
as the draft Regulation on new breeding
techniques (NBTs). Although not all po-
licy inttiatives had successful outcomes,
sustainable production as well as sus-
tainable toolbox remain key prerequisi-
tes for the sector:

Sustainable use of PPPs: The Com-
mission's proposed draft regulation on
sustainable use of plant protection pro-
ducts inttially aimed to reduce the use
of chemical and more hazardous PPPs,
however, it has instead become a symbol
of polarisation. Additionally, the withdrawal
of SUR will delay innovative biocontrol
substances coming on the market. The-
re is an urgent need within the sector to
set the legislative procedures for placing
biocontrol products on the market to en-
sure these solutions are made available
to growers without unnecessary delays.
Climate change is bringing new pests
and diseases while the availability of tools
is shrinking, Substances are often remo-
ved without alternative solutions expo-
sing growers to unsustainable growing
practices, such as using multiple PPPs to
cope with plant health, quality and safety
issues. Meanwhile, national emergency
authorization rules have become more
restrictive, putting European growers at
risk of not having solutions at the most
vulnerable moments.

Precision agriculture: the crop mana-
gement approach that focuses on obser-
vation and measurementis key to expan-
ding the production toolbox and achieving
sustainability goals. The sector conti-
nuously invests in value assets to reach
low environmental impacts, such as IPM
techniques, the use of biocontrol substan-
ces or responsible use of chemical active

substances, and improved management
of fertilizer usage and other inputs.

New technologies: The Farm to Fork
strategy suggests that biotechnologies
may support the objective of increasing
the sustainability of the agri-food sector
and helping reduce its dependency on
pesticides. Moreover, several NGT plant
products could contribute to the objecti-
ves of the Green Deal, the Farm to Fork
and Biodiversity Strategies, and the Uni-
ted Nations Sustainable Development
Goals by making the agri-food system
more resilient and sustainable.

Growth Opportunities

New Breeding Practices: The upco-
ming EU rules on NGTs will make the
development and use of new varieties
much easier, especially those with sus-
tainability-enhancing  traits, like better
drought resistance or reduced water con-
sumption. NGTs also offer the opportunity
to develop and grow new plant varieties
that offer new flavour palettes and that
permit greater and healthier yields.

Research and Innovation: Research
and innovation play a paramount role in
providing growers with the right toolbox
for growing safe and healthy fresh produ-
ce across the European Union. Through
joint public and private partnerships, the
sector can ensure that European growers
have access to a diverse toolbox of inno-
vative instruments to help them continue
to further transition to sustainable and re-
siient agriculture. To ensure that, and in
addition to non-regulatory technologies,
faster procedures and more flexible po-
licies are needed at the European and
national levels to guarantee access to no-
velties, such as NBTs or a wider range of
biocontrol plant protection.

Future-oriented regulatory fra-
mewvork: it is essential that the EU po-
licymakers facilitate timely access to a
complete agricultural toolbox, adequate
financial support, and knowledge. Policy
initiatives should be built to respond to
existing challenges and oriented towards
future necessities.



The Guide to a

Healthy Generation it

Fresh Produce Centre Netherlands is working on five ambitions.

Health
Healthy Diet, Lifestyle, and Food Environment

Promote health, prevent disease, and increase physical, mental, and
social well-being of Dutch citizens, so that the sector can set an example
for other countries.

Sustainability
Striving for Progression in a Sustainable Food System

Reduce the environmental footprint of fruit and vegetables, promote
nature and biodiversity, and
increase circularity.

Market & Economy
Innovation in the value chain

Strengthen the trading position, from production to sales, and
contribute to prosperity and
employment.

Social
Social value far beyond our national borders

Help increase the financial, physical, and social well-being of growers,
employees, seasonal workers and stakeholders, far beyond our national
borders.

Food Safety
Safeguarding food safety

Promote the food safety culture in the entire chain, and control the
chemical, microbiological, and physical risks of fruit and vegetables.

Fresh Produce Centre
www.freshproducecentre.com
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SECURING
SUSTAINABLE
LABOUR

Freshfel Europe’s focus areas:

| Generational renewal |

| Economic sustainability |

| Labour shortage |

| Seasonal workers | | Fair wages |

| Logistics resources|

| Corporate Sustainability |

| Due Diligence|

Fresh perspectives

Human resources solutions are key in a
sector that is heavily dependent on its
people with skills and knowledge. The
scarcity of human resources

An evergreen sector: Like many agri-
cultural sectors, the fresh produce in-
dustry is seeing an ageing in producers,
and a lack of young farmers to take over.

company value chains will put the spot-
light on good working conditions and fair
wages. Through Freshfel Europe’s work
on Corporate Sustainability Reporting
Directive (CSRD) and Corporate Sustai-
nability Due Diligence Directive (CSD-
DD), the fresh produce sector welcomes
this increased transparency.

Growing fresh produce is a profession KEigelVidaNeleleTe g d¥Tai 4=

for the future and brings benefits to the
environment, public health, and rural
areas. Itis important that this is recogni-
zed on a wider scale, and that the many
attractions of the profession are adver-
tised. Reducing administrative hurd-
les, both real and perceived, and se-
curing revenues for the production
and its associated risks will increa-
se interest in a broader diversity of
prospective producers.

Transparency for human rights:
The increased requests from both the
society and regulators for further trans-
parency on labour and human rights in

Growing fresh produce is a profession for the
future and brings benefits to the environment,
public health, and rural areas. It is important

Pave the way for a new genera-
tion: By investing in education on food
systems and through mentorship pro-
grams, the new generations can en-
gage with the prospect of a career in
horticulture already from earlier stages.

Reduce administrative burden:
Many producers today face several ad-
ministrative burdens, keeping them In
an office rather than in their workplace
for large parts of the week. Upcoming
simplification of workload will be essen-
tial in the attractiveness for the younger
generation of farmers both from a re-
gulation and cer-
tification perspec-
tive, will increase
the financial at-
tractiveness of the

that this is recognized on a wider scale. business.
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BUILDING GROWTH ON

FRUITFUL
CONNECTIONS.

ENVIRONMENTAL EFFICIENCY
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Freshfel Europe’s focus areas: One health

Fresh Perspectives

In a time of scarcity of natural resources,
fruit and vegetables appear to be well
positioned in agriculture for a sound and
efficient use of water, for minimising the

impact of activities on the soil and biodi-
versity, and for maximizing the use of land
linked to carbon sequestration and ener-
gy production while protecting orchards.

The leading trade show for the
global fresh produce business.

fruitlogistica.com

Mitigating sector: Fresh produce is a
central food category of the One Health
approach. In the fields and orchards,
it provides a range of benefits to the
grounds around them. Because fruits
and vegetables are dependent on heal-
thy soils and waters, the sector conti-
nuously works to minimize its impact
on natural resources and ensure the
longevity of the land. It has among the
smallest water footprints of food pro-
ducts and contributes to biodiversity
and carbon sequestration.

Dual-use capacities: The land where
fruits and vegetables are grown can be
used for much more and has the po-
tential to contribute posttively to reaching
zero-emission targets and energy auto-
nomy. Already, many orchards and fields
are making use of innovative solutions
such as agrivoltaics or combining or-
chards with pasture.

Growth Opportunities

Facilitate energy self-sufficiency:

Fresh produce operators have great

potential to become self-sufficient in

renewable energy production which

A would help reduce dependencies and
' contribute to decarbonisation of the

energy supply in Europe. Solar panels or

windmills in partnership with growers

are just among the emerging exam-

={0]0] 4
YOUR STAND
NOW

ples where a double benefit can be

found between production and energy.
They not only create clean energy for
the farm, but they can also be used to
protect crops from sunburn, hail, hea-
vy rains, and other weather events. The
use of such opportunities must be
encouraged and supported, meaning
that energy grids must be adapted
to avoid wasting excess energy, and
the administrational burdens must re-
main practical.

Support investments in climate
change mitigation and adaptation:
Climate change is severely felt by the
sector and 1s already having a noticea-
ble effect on production levels. By inves-
ting in short-, medium-, and long-term
solutions to mitigate and adapt to the
unpredictability of climate change, ac-
cess to fresh produce can be secured.
While some areas are already making
use of new irrigation systems, water
collection and shading nets, there are
still a large part of producers who are
not able to do so.

The sector must be priori-
tised according to its inhe-
rent contribution to these
targets, and the necessity
of clearly communicating
these to both consumers
and lawmakers.

Acknowledge the role of fresh pro-
duce as a solution: The fresh produce
sector plays a key role in the European
and global strategies towards sustaina-
ble systems; the Green Deal, Farm to
Fork, One Health, Sustainable Develop-
ment Goals and more. The sector must
be prioritised according to its inherent
contribution to these targets, and the ne-
cessity of clearly communicating these
to both consumers and lawmakers.
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TRADING

IN GLOBAL
GEOPOLITICAL
TURBULENCE

9
Freshfel Europe s focus areas:

| Sustainable Trade |

| Free Trade Agreements (FTA) |

| WTO SPS and TBT agreements|

| Global v. local| |Reciprocity |

| Embargoes | | Geopolitics |

| EU enlargement |

Fresh perspectives

For the last two decades, the EU has
sought to expand its ties and remove
trade barriers, at first multilaterally and
recently in a more bilateral fashion. The
EU’s efforts to increase its trading relations
with the world have resulted in various
strategies to engage with third countries

change the dynamics of intra-EU trade
and open opportunities for new trade
relationships with candidate countries
while containing the impact of diffe-
rent and divergent competitive models
through the CAP and trade flows.

and a new approach to trade, including  KeiZelladsReleleTel gVl 411

now as well elements of sustainability.

Sustainability in trade: Ever since
2022, the EU has sought to introduce
trade and sustainable development (TSD)
provisions in all its new FTAs, and into the
revised ones like Mexicos and Chile's.

Coordination on SPS: FTAs should
not be limited to removing tariffs but
address the main SPS obstacles to tra-
de. Opening new markets for EU ex-
ports by facilitating SPS protocols will
remain a priority for Freshfel Europe’s
work. Collaboration between Freshfel
Europe, its members, the European
Commission, and national authorities
will contribute to removing obstacles
through a joint approach, securing the
same solutions for the same concerns,
and joining forces for inspections.

Enlargement: The revitalised impul-
se for an eastward enlargement will

FTA and WTO enforcement: Colla-
boration is key to addressing excessi-
ve SPS barriers and lack of reciprocity
for EU fresh produce exports to third
countries and staying in line with the
principles of FTA or WTO rules with
proper enforcement.

Repositioning trade in the new bu-
siness environment: Geostrategic
shifts might require repositioning trade
towards like-min-
ded countries (e.g.
friend-  shoring).
Efforts to remove

Freshfel Activity Report 2024

na, and Brazil as well as the neighbour-
hood, and particularly the UK, building
on the secure and safe trade relations
developed in the last 40 years.

Green Deal and international tra-
de: The Green Deal might impact the
competitive position of EU produce on
the global market while making more
complex access to the EU market for
third countries and in particular de-
veloping countries. While driving a
much-needed process to cope with
the Paris Climate Agreement, the EU
cannot disconnect itself from the rest
of the world to secure trade flow in both
directions and handle the mirror clause
with wisdom.

Collaboration between
Freshfel Europe, its members,

barriers to export the European CommISS’On,
should focus on and national authorities
main  populated  will contribute to removing

markets such as
FTA countries (Ja-
pan,  Columbia,
Mexico) or other
countries such as the USA, India, Chi-

obstacles through
a joint approach.

Fresh perspectives

Efficient and sustainable logistics mo-
dels are key for fresh produce. This in-
cludes around 40 million t distributed
locally within a short supply chain but
also around 30 million t moved yearly
with the EU Single Market. Finally, to se-
cure the safe arrival of 7.5 million t ex-
ported to 140 destinations around the
world and for the 15 million t imported in
the EU, transport models need to be re-
assessed regarding their carbon footprint.
The transport sector represents almost a
quarter of all EU greenhouse emissions. It
will change how fresh produce is trans-
ported within the EU and internationally.

Local logistics: Local distribution
channels need to be improved within
an efficient logistics network to sma-
ller retail shops supplied directly from
producers or the wholesale market.
Logistics for delivery to consumers of
purchases resulting from growing onli-
ne sales should be properly putin place
most efficiently.

Green transport with the Single
Market: The EU's policy impulse re-
garding sustainable transport will lead
to new investments for truck fleets (elec-
tric shift) but also lead to exploring new
opportunities for a modal shift away from
lorry-based transportation towards new
options offered by rail freight.

Sustainable toolbox: Maintain quality
from orchards to consumers is not only
the result of mastering temperature
control throughout the chain but will
also require research and innovation
within the sector to introduce alterna-
tive solutions to cope with the new un-
justified and discriminatory restrictions
on packaging and further limitation of
post-harvest treatments and coatings.

Growth opportunities

Logistics under turbulence: Delays in
port discharge or traffic restrictions in the
Gulf of Aden (due to geopolitical conflicts)
and in the Panama
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MOVING
TOWARDS
GREENER
LOGISTICS

Freshfel Europe’s focus areas:

| Global chokepoints | | Modal shift|

| Sustainable logistics |

|Green Covvidors| | New taxation|

costs and longer journeys. However, the-
se difficulties also open a window to a
general rerouting of trade, for instance
from Egypt and other MENA countries
towards the EU instead of Asia due to
blocked routes in the Red Sea.

Modern logistics: The development of
newer Infrastructures opens the way to
restructure the trading dynamics for the
sector, opening new possible avenues for
trade and improving the outreach of pro-
ducers to new consumers with quality
products handled with care and in a sus-
tainable manner across the supply chain.

Sustainable logistics: To cope with
CO2 emission, lower steam might in-
crease transport time on long distances,
already impacted by the lack of direct line
to key destinations. Temperature control
and new technology should secure and
maintain quality and safety to final desti-
nations around the world for the satisfac-
tion of customers.

Canal (due to cli- Transport needs to be reinvented on all stages;

matic events) have
impacted global
fresh produce flows
away from their

locally, intra-EU and internationally. Moving
goods in a greener fashion and adapting to
geopolitical and climatic constraints are key

normal routes. This ~ fparameters to secure the freshness and quality

has led to higher

of produce delivered to consumers.
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REVWARDING FRESH PRODUCE ASSETS

Freshfel Europe’s focus areas: | Promotion | | Health
| Inflation | | (Un)healthy diets | | Comparative Opportunities

Fresh Perspectives

The fresh produce sector was negatively
impacted by the inflationary spiral due
to the rising costs that hiked production
input costs and logistics. Inflation also sig-
nificantly impacted the purchasing power
of consumers. Media reports too often as-
sociated fruit and vegetables with inflation
impacting the prices of the consumer’s
food basket. However, fresh fruit and ve-
getables remain one of - if not the most
- affordable food categories, while having
the lowest environmental impact and the
highest health benefits.

Sustainable diets: Frut and vege-
tables should be regarded as essential
goods, and part of the solutions to societal
concerns reflected in the Green Deal, the
Farm to Fork, and Europe's Beating Can-
cer Plan. It showcases the importance of
fostering a healthy, sustainable and ba-
lanced diet of at least the minimum WHO
goal of 400 grams per day.

In line with consumer expectations:
Many consumers today are getting more
conscious about how the food choices
they make affect their environment and
their own health. Frutts and vegetables
tick both these boxes, while in fact remai-
ning affordable.

A good investment for society: It is ac-
knowledged on both a European and glo-
bal level that fresh produce is a key part
of sustainable diets. This includes also the
part of economic sustainability. Encoura-
ging and ensuring healthy diets increases
healthy living years for the population, in-
creases productivity and reduces expen-
diture on health care and social support.

Growth Opportunities

Economic incentive: Fruit and vege-
tables are one of the sectors with the
lowest share of the CAP budget: 3% of

support despite contributing to about
20% of agriculture output value. Eco-
nomic support to stimulate a heal-
thy diet and fresh fruit and vegetable
consumption should be maintained or
even increased in the European Union.

Nutrition and health claims: Al-
though ultimately sidelined in this Eu-
ropean legislature, the Commission
should focus on the necessary sim-
plification of the procedure to secure
nutritional and health claims. More fle-
xibility and tools should be granted to
the sector to inform consumers of the
benefits of fresh produce.

Innovative tools needed: To be co-
herent and consistent with the Green
Deal ambitions, further efforts at the
EU level should be made to set a food
assistance scheme (vouchers) for the
most deprived population. Other incen-
tives could be given towards a greener
and more sustainable approach for
public procurement and at the national
level in taxation policy.

A shift in communication strategy:
The current policy focuses on regu-
lating ingredients that might be da-
maging health (e.g. fat, sugar, salt).
Policymakers and public authorities
should also take steps and be more
vocal to highlight what should be ea-
ten instead. It is time for “positive dis-
crimination” for fresh produce, one of
the only food categories that can be
eaten without moderation.

Sustainable consumption: As infla-
tion is being contained, it might assist in
balancing production costs in line with
a fair price paid by consumers reinfor-
cing the position of fresh produce with
the three pillars of sustainability: social,
environmental, and economic.

Image
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Label performance is paramount to us, from initial application,
through supply chain to eco-friendly end-of-life disposal.

Our labels are applied with class-leading automated, high-speed labeling systems
with service and spare parts included for the duration of the leasing agreement.
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THE
INTRICACIES
OF
PACKAGING

9
Freshfel Europe s focus areas:

|[PPWR| [SUPD| |Single Market|

|Food Waste| |Health|

| Environmental sustainability|

Fresh perspectives

Packaging in general, and the revision
of the Packaging and Packaging \Waste
Directive (PPWR) in particular, has been
a central topic in 2023 and 2024. The
reform generated heavy debate and
was a concrete example of discrimina-
tion towards a particular food category,
namely fruits and vegetables. Freshfel
Europe has continuously demonstrated
the commitment of the sector to the
most sustainable solutions considering
food quality, food safety, reduction of
food waste and the need to stimulate
consumption with the appropriate con-
venience and marketing.

Balancing sustainable solutions:
The fresh produce sector has always
worked towards solutions that provi-
de  high-quality
produce with the
least environ-

resources is harmonisation and co-
herency. Freshfel Europe has actively
engaged with the national implemen-
tations of the Single-Use Plastics Di-
rective (SUPD) to ensure that there are
as few discrepancies as possible and
allow fresh produce to move unhin-
dered to consumers in Europe without
perishing. The hope of fully harmoni-
sing the Single Market was shut down
in the latest version of the PPWR, but
Freshfel Europe remains proactive in
finding the next best solution.

Equal the playing field: Approxima-
tely 2,3 million tons of fresh produce
travel across intra-EU borders every
month, showing the strength of the
internal market of fresh fruits and ve-

getables between

Approximately 2,3 million Member  Sta-
tons of fresh produce travel

tes. The current

mental impact.  5~v0ss intra-EU borders every allowing of diver-

This has led to
about 50% of all
fresh fruits and
vegetables in the
EU being sold loo-
se, and the sector
accounts only for 1,5% of all plastic food
packaging. Through a scientifically ba-
sed transition, the sector has managed
to minimise unnecessary packaging
without putting health, quality, trade or
environmental impact at risk.

Harmonising the EU market: A key
element in reducing waste of food and

month, showing the strength of
the internal market of fresh
fruits and vegetables
between Member States.

ging  restrictions
on products that
may be packed,
unsynchronised
time frames, and
different  packa-
ging material allowances cause an un-
level playing field for operators in the
Member States.

Growth opportunities

Take advantage of sector experti-
se: The fresh produce sector is already
advanced in research on how to best
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preserve quality while minimising the
use of packaging. Combining scientific
findings with operational expertise en-
sures sound and feasible outcomes.

Laying the foundation for long-
term solutions: To not discourage
long- term investments in innovative
sustainable solutions, transition pe-
riods must be without discrimination,
soft, and predictable. We have recently
found ourselves In a period of uncer-
tainties with Member States legisla-
tions pre- empting the planned PPWR
and with the PPWR itself being subject
to the widest possible range of sug-
gestions. Going forward, it is essential
that the sector can invest and progress
in long-term stable solutions that will
bring the most benefit in the long run.

Open the door for alternative so-
lutions: Research and innovation will
open many doors for alternative pac-
kaging solutions. These alternatives
must be embraced and encouraged.
Fruits and vegetables are perishable
products, and simply removing their
protection will increase damage to
the food supply, public health, and the
environment. Promising and safe al-
ternatives such as coatings must be
further supported and not smothered
before development.



Sicilian Experience

Etna's oranges from Sieily:
| the world.

life energy

Oranfrizer is one of the few companies in Sicily
which control the entire food chain, checking the
activities in the fields and the ripening of the citrus
fruits, managing the processing of the fruit and the
packaging of the juices.

In the Oranfrizer products you can find the care,
the passion and the know-how of a Sicilian
family which has been dedicating itself to the
blood oranges growing in Etna plane, the highest
active volcano in Europe, and the other citrus
development for three generations.

And today, thanks to the entry into the Unifrutti
Group, Oranfrizer can multiply its presence in the
markets, to reach even more consumers and make
Oranfrizer products citizens of the world.

Oranfrizer S.r.l. | S.P 28/1 km 1,300 - SCORDIA (CT) - ITALY

Tel +390957937111 | www.oranfrizer.it | oranfrizer@oranfrizer.it
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REINFORCING F&V VALUES IN
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| Promation |
’ Nutritional claims ‘ ’ Health ‘ ’ Consumption
’ Science-based ‘ ’ NGOs ‘ ’ Media

Fresh Perspectives

Fresh produce has a deficit of commu-
nication and budget. Media and sin-
gle- topic NGOs publish negative and
often misleading stories, impacting the
reputation of generic fresh products or
specific brands. The affordability of fresh
produce has also been inaccurately re-
ported on during times of high inflation.
Even in policy reports, such as the EU
Food Fraud report, misleading depic-
tions create false perceptions of the
fresh produce sector which contradict
other EU agency findings.

the sector should more proactively
report about its assets, achievements,
and comparative advantage in the
food assortment. Increasing the repu-
tation of the sector and its products
is a necessity and will require the su-
pport of public authorities.

EU
rules make it rather unpractical for the
sector to use the scheme of nutritional
or health claims. This creates an unleve-
lled playing field with branded agrifood
products competing with fresh produce.
Having a standard composition of the in-
gredients of their products, completing a
dossier is much easier and would be for
the benefit of their own brands.

a public-private
partnership is needed to better value
the public role of fruit and vegetables
as natural medicine. Raising further the
awareness of consumers of the health
benefits and preventive role of fruit and
vegetables against non-communica-
ble diseases could have a significant
return on investment by reducing the
cost of unhealthy eating.

Growth Opportunities

the budget for pro-
motion should be kept or increased. It
remains an essential vehicle of com-
munication and information about the
value of fresh produce.

fruit and vegetables contribute to
global health. The fresh produce sector
counts on the benefit of for instance
the EGEA network. The scientific fin-
dings of researchers show evidence of
the positive impact of consuming more
fruits and vegetables and their low en-
vironmental impact, making them part
of the solution to climate change and
global warming.

the EU school scheme is an important
instrument to educate children about
the value and diversity of fruit and ve-
getables and learn more about sustai-
nable production practices.




BURSTING

WITH NATURAL
GOODNESS

Grown and harvested following the “Zespri™
System’, Zespri™ kiwifruit meets the most strin-
gent quality and environmental standards.
The Zespri™ label on each kiwifruit guarantees
wholesome kiwifruit of the best quality with a
consistent and perfect taste.

MAKE YOUR HEALTHY IRRESISTIBLE

DISCOVER MORE ON ZESPRI.COM
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BUILDING A
NUTRITIOUS
FUTURE

Every year, Freshfel Europe publishes
a Consumption Monitor, analysing the
average daily consumption of fresh
fruits and vegetables in all Member Sta-
tes. The latest report shows a decline in
consumption, with levels being among
the lowest of the last five years and well
below the minimum recommendation
of the World Health Organization. One-
third of European consumers do not
even eat one portion of fruit or vegeta-
bles per day.

Change is a public health duty: au-
thorities should engage more proac-
tively to reverse the declining con-
sumption patterns and help convert
awareness of produce benefits into an
increase in consumption. It will be a
triple win for the planet, the health of
citizens, and the sector.

800 g is the new ambition: despite
stagnating below 400 g, national nu-
tritional guidelines are indicating that
consumption should be well above as
validated by the Nordic Council with a
simple equation: we need 400 g for a
health benefit and another 400 g from
an environmental perspective. Conse-
quently, the new target should be 800
g/capita /day.

Growth opportunities

Growing demand: Every added por-
tion eaten daily by European consu-
mers leads to an increased demand
of around 12,5 million t. Looking at the
data, several additional portions per

person would be needed to match the
nutritional guidelines.

Plant diet: the call for a shift towards
a plant-based diet will not be discon-
tinued. The need for change resulting
from the Green Deal should not lose
intensity. Positive discrimination is nee-
ded to win stomach share over (ultra-)
processed products.

Freshfel Activity Report 2024
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The content of this promotion campaign represents the views of the author only and is his/her sole
responsibility. The European Commission and the European Research Executive Agency (REA) do
not accept any responsibility for any use that may be made of the information it contains.

CAMPAIGN FINANCED
WITH AID FROM
THE EUROPEAN UNION
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GOOD POLICY MAKING & GOVERNANCE

Freshfel Europe’s focus areas: Soft transition Positive discrimination
Long term visibility Single Market

Fresh Perspectives

2024 will see the start of a new le-
gislative term. The last 5 years were
disrupted by a pandemic and a war
in the immediate EU neighbourhood,
as well as growing geopolitical ins-
tability. In times of uncertainties and
economic turmoil, consumers tend to
forget the basics of a healthy diet. The
last legislative term was marked by a
lack of governance leadership leading
too often to incoherent and contra-
dictory policy development and the
introduction of new rules without any
soft transition or alternatives in place.
The resurgence of national perspecti-
ves and growing provisions based on
the principles of subsidiarity are also
endangering the good functioning
of the Single Market. The upcoming
term will have to consider some fresh
perspectives:

Opt for practical — not ideologi-
cal: Complex rules are not properly
implemented. In the EU consulta-
tion process, the voice of business is

too often lost, and the input from the
operational reality is neglected. The
sector thoroughly believes that policy
influence should be constructive, and
subject to accountability.

Sovereignty and self-sufficient
priority should not result in nationa-
lism or in protectionism. While staying
ambitious to the solutions to climate
change, the EU should avoid regula-
tory asymmetry between the EU and
the rest of the world.

Growth Opportunities

The Single Market needs to be
protected: It is a safe bank that
needs to be protected and operate
on the principle of “one market, one
rule”. More EU-wide initiatives should
be considered (e.g. regarding health,
PPP authorisations, and packaging) to
avoid added costs, prevent distortion
of competition, and enhance fair tra-
de within the Single Market.

e ol oot o)

Resilience has a limit: The sec-
tor demonstrated its resilience to the
‘polycrisis’, but rising costs and the
pace of crisis are changing the ca-
pacity of investing in conflictive and
incoherent policies. Without simplifi-
cation and decreased administrative
burden, smaller growers might be
pushed out of the market. It will jeo-
pardize regeneration and food supply.
More rules, namely in the complex
sustainability dossier, should not lead
to more certifications, and conse-
quently more administrative burdens
and costs. Instead, the fresh produce
sector should be made an attractive
choice.
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NOT ON THE LIST YET?

BECOMING A FRESHFEL EUROPE MIEMBER

Become a member of Freshfel Europe, the European Fresh Produce Association! Freshfel Europe is the
leading EU and global association for the fresh fruit and vegetable industry.

Be part of this unique EU-wide and global network to:

Increase your business potential.

Get your voice heard at EU and international levels on key on-the-ground and policy issues.

All Freshfel Europe members have access to a large
array of resources as part of their membership:

Tailored regulatory and non-regulatory information provision.
Platforms for policy and topical exchange. Networking opportunities.

Thinking of becoming a member? More information about membership is available via the Freshfel Europe website at
www.freshfel.org or contact the Freshfel Europe Secretariat.

www.freshfel.com

@freshfel

N=RolG

info@freshfel.com

+32 (0)2 777 15 80

Rue de Tréves 49-51, Box 8,

: BrusSeIs, 1040, Belgium

‘Freshfel Europe 2024

& freshfel

EUROPEAN FRESH PRODUCE ASSOCIATION
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